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His dad built homes.
Today, Wayne builds construction brands.
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Castle Rock Lake Condos: vacation every weekend.

Client: Castle Rock Lake Condominium Homes, located
less than one hour north of Madison WI, combines
northwoods styling with luxurious comforts.

Challenge: Condominium resorts are sprouting up

everywhere. Consumers needed a special reason to
choose Castle Rock Lake Condos.

Response: Our client offered a unique point of difference.
Castle Rock Lake Condos are only 15 minutes outside the Wisconsin
Dells — a big selling advantage that allows owners to leave work on
Friday and arrive at their vacation home by nightfall. Alternating
waves of direct mail, radio and print generated a lot of call activity.
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Result: An integrated campaign including a newly designed
website contributed to reaching the appropriate buyers, from
Chicago to Madison.
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